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[bookmark: _Toc50731463][bookmark: _Toc194412392][bookmark: _Hlk535241916]Warnings and Disclaimers
[bookmark: _Toc194412393]General Advice Warning
This information has been provided as general advice. We have not considered your financial circumstances, needs or objectives. You should consider the appropriateness of the advice. You should obtain and consider the relevant Product Disclosure Statement (PDS) and seek the assistance of an authorised financial adviser before making any decision regarding any products or strategies mentioned in this communication.
[bookmark: _Toc194412394]Liability Statement
[bookmark: _Hlk50731904]This is a [communication/publication/newsletter] of [Insert YOUR business/(Car) name… being a corporate …authorised representative of Direction Advice Group Pty Ltd | AFSL 492953. While all care has been taken in the preparation of this [communication/publication/newsletter], to the maximum extent permitted by law, no warranty is given in respect of the information provided and accordingly, neither [YOUR Car OR Direction Advice Group Pty Ltd ] nor its related bodies corporate, employees or agents shall be liable for any loss suffered arising from reliance on this information. 
[bookmark: _Toc194412395]Liability Statement (including legal disclaimer)
This is a [communication/publication/newsletter] of [car corporate authorised representative of Direction Advice Group Pty Ltd | AFSL 492953. While all care has been taken in the preparation of this [communication/publication/newsletter], to the maximum extent permitted by law, no warranty is given in respect of the information provided and accordingly, neither [CAR  Licensee] nor its related bodies corporate, employees or agents shall be liable for any loss suffered arising from reliance on this information. The content does not constitute legal advice or recommendations and should not be relied upon as such. You should obtain legal advice from a qualified professional.  
[bookmark: _Toc194412396]Presentations (for Advisers)
This information has been prepared by [ YOUR CAR – a corporate authorised representative of Driction Advivce Group Pty Ltd Licensee | AFSL 492953]. This information is for Financial Adviser use only and must not be made available to any client. 
It is based on our understanding of current regulatory requirements and laws as at the publication date. It is not intended to be a comprehensive statement and should not be relied on as such. You should form your own opinion and take your own legal, taxation and financial advice on the application of the information to your business if applicable. Whilst all care has been taken in the preparation of this document (using sources believed to be reliable and accurate), to the maximum extent permitted by law, no person including [Licensee] nor its related bodies corporate, employees or agents shall be liable for any loss suffered arising from reliance on this information. This presentation cannot be used or copied in whole or part without our express written consent. 



[bookmark: _Toc50731465][bookmark: _Toc194412397]Marketing and/or Website Checklist
	Practice name: 
	
	Date of checklist:
	

	Website:
	

	Document(s):
	

	Type of marketing:
	



	Requirement
	Included

	Marketing material and advertising

	Licensee Name and AFSL No. 
	☐
	Licensee website address or contact details
	☐
	Authorised Representative name and AR number 
(If the Adviser is named or there is no CAR)
	☐


	Corporate AR (CAR) name (trading name is sufficient if registered) and CAR number 
	☐

	Website

	Licensee Name and AFSL No. 
	☐
	Licensee ABN
	☐
	FSG (or Link to the FSG on the Licensee’s website)
	☐
	Adviser Profile(s) published on website
(If relying on website disclosure information)
	☐
	Authorised Representative name and AR number 
(If the Adviser is named or there is no CAR)
	☐


	Corporate AR (CAR) full name and CAR number 
	☐

	Trust name (if applicable i.e. the CAR is the trustee of a Trust) 
	☐

	ABN of the CAR (If the CAR is a trustee, the ABN of the trust is used instead)
	☐

	Other considerations

	Are the disclosures easy to read e.g. font not too small?
	☐

	Is it clear which entity holds the AFSL?
	☐

	Where the material is also promoting non-financial planning services e.g. lending, is it clear who is responsible e.g. the ACL? 
	☐

	Does the material only promote products or services for which the business is authorised?
	☐

	Restricted terms

	Does the material avoid the following restricted terms or similar? Independent; Impartial; Unbiased; Non-conflicted; non-bank or non-institutionally owned or aligned
	☐

	Does the material only utilise the terms ‘Financial adviser’ or ‘Financial planner’ for individuals listed on the FAR?
	☐

	Does the material avoid terms such as ‘Insurance broker’ or ‘share broker’? 
	☐

	Where the material includes industry body logos or designations, is the adviser a member or hold the relevant designation?
	☐

	Content

	Is the material free from potentially misleading statements?  Consider statements such as ‘guaranteed returns’, ‘best’, ‘maximise’ etc
	☐

	Where testimonials or case studies identify the client has the client given permission?
	☐

	Where the material promotes a particular strategy or class of product does it provide a balanced message? (e.g. benefits and risks)
	☐

	Where forecasts and performance figures are provided, are the assumptions reasonable and performance figures sourced?
	☐

	Are statistics and sources referenced? Consider if sources are reputable.
	☐

	Does the material avoid promoting high risk strategies/products?
SMSF and/or LRBA; Gearing strategies; Forex trading; Share trading education seminars/workshops
	☐

	Is the material free from property promotion (businesses or strategies)?  
	☐

	Other website considerations

	Are disclosures located in (or accessible from) the footer or the financial planning landing page? 
	☐

	If there is a trading name used, is it registered?
	☐

	Where there is a combined website, is it clear the AFSL is not responsible for non-financial planning services?
	☐

	Is the website free of product provider logos or links?
	☐

	Is the website free from any out-of-date material (e.g. references to a previous Licensee, the TPB, or FASEA)? (Check disclaimers and links)
	☐

	Disclaimers and Warnings

	Is there a General Advice Warning (if general advice is provided including written and audio) 
	☐
	Is there a disclaimer where the material contains case studies, performance figures, laws or regulations? 
	☐






[bookmark: _Toc50731466][bookmark: _Toc194412398]Stationery Checklist
	Practice name: 
	
	Date of checklist:
	

	Document(s):
	



	Requirements
	Included

	Letterhead

	Licensee Name and AFSL No. 
	☐
	Licensee ABN
	☐
	Licensee’s contact details (website, FSG, or phone number)
	☐
	Authorised Representative name and AR number 
(If the Adviser is named or there is no CAR)
	☐


	Corporate AR (CAR) full name and CAR number 
	☐

	Trust name (if applicable i.e. the CAR is the trustee of a Trust) 
	☐

	ABN of the CAR (If the CAR is a trustee, the ABN of the trust is used instead)
	☐

	Business/Adviser contact details
	☐
	Business Cards and Email Signatures

	Licensee Name and AFSL No. 
	☐
	Licensee website address for the FSG
	☐
	Authorised Representative name and AR number
	☐

	Corporate AR (CAR) name (trading name is sufficient if registered) and CAR number
	☐

	Business/Adviser contact details
	☐
	All – Other considerations 

	Is it clear which entity holds the AFSL?
	☐

	If there is a trading name used, is it registered?
	☐

	Is the material easy to read e.g. font not too small?
	☐

	Is there clear separation or adequate disclosure where there is stationery is also used for non-financial planning businesses? (Separate letterheads and double-sided business cards are recommended)
	☐

	Does the stationery list only products or services for which the business is authorised?
	☐

	Where the stationery includes industry body logos or designations, is the adviser a member or hold the relevant designation?
	☐


	Is it clear on business cards and email signatures for non-authorised staff that they are not authorised to provide advice? (They may include the CAR name and CAR number)
	☐


	Is the stationery free from any out-of-date references (e.g. to a previous Licensee, the TPB, or FASEA)? 
	☐


	Does the material avoid the use of restricted terms and it is free from any misleading statements?
	☐
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